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UNITED STATES SECURITIES AND EXCHANGE COMMISSION
Washington, D.C. 20549

FORM 10-K
Annual Report Pursuant to Section 13 or 15(d) of the Securities Exchange Act of 1934
For the fiscal year ended February 28, 2006
Commission File Number 1-5807

ENNIS, INC.
(Exact Name of Registrant as Specified in Its Charter)
Texas 75-0256410
(State or Other Jurisdiction of Incorporation or (I.R.S. Employer Identification No.)
Organization)
2441 Presidential Pkwy., Midlothian, Texas 76065
(Address of Principal Executive Offices) (Zip code)

(Registrant s Telephone Number, Including Area Code) (972) 775-9801
Securities registered pursuant to Section 12(b) of the Act:

Title of each class Name of each exchange on which registered

Common Stock, par value $2.50 per share New York Stock Exchange
Securities registered pursuant to Section 12(g) of the Act: None

Indicate by check mark if the Registrant is a well-known seasoned issuer, as defined in Rule 405 of the Securities
Act. Yeso Nop

Indicate by check mark if the Registrant is not required to file reports pursuant to Section 13 or Section 15(d) of the
Act. Yeso Nop

Indicate by check mark whether the Registrant (1) has filed all reports required to be filed by Section 13 or 15(d) of
the Securities Exchange Act of 1934 during the preceding 12 months (or for such shorter period that the Registrant
was required to file such reports), and (2) has been subject to such filing requirements for the past 90 days. Yesp No
0

Indicate by check mark if disclosure of delinquent filers pursuant to Item 405 of Regulation S-K is not contained
herein, and will not be contained, to the best of Registrant s knowledge, in definitive proxy or information statements
incorporated by reference in Part III of this Form 10-K or any amendment to this Form 10-K. o

Indicate by check mark whether the Registrant is a large accelerated filer, an accelerated filer, or a non-accelerated
filer (as defined in Rule 12b-2 of the Act).

Large accelerated filer o Accelerated filer p Non-accelerated filer o
Indicate by check mark whether the Registrant is a shell company (as defined in Rule 12b-2 of the Exchange Act).
Yeso Nob

The aggregate market value of voting stock held by non-affiliates of the Registrant as of August 31, 2005 was
approximately $437 million. Shares of voting stock held by executive officers, directors and holders of more than 10%
of the outstanding voting stock have been excluded from this calculation because such persons may be deemed to be
affiliates. Exclusion of such shares should not be construed to indicate that any of such persons possesses the power,
direct or indirect, to control the Registrant, or that any such person is controlled by or under common control with the
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25,480,606.
DOCUMENTS INCORPORATED BY REFERENCE
Portions of the Registrant s Proxy Statement for the 2006 Annual Meeting of Shareholders are incorporated by
reference into Part III of this Report.
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PART I
ITEM 1. BUSINESS
Overview

Ennis, Inc. (formerly Ennis Business Forms, Inc.) was organized under the laws of Texas in 1909. Ennis, Inc. and
its subsidiaries (collectively known as the Company, Registrant, Ennis, or we, wus, or our ) prints and construc
line of business forms and other business products and also manufactures a line of activewear for distribution
throughout North America. Distribution of business products and forms throughout the United States and Canada is
primarily through independent dealers, and with respect to our activewear products, through sales representatives.

This distributor channel encompasses print distributors, stationers, quick printers, computer software developers,
activewear wholesalers, screen printers and advertising agencies, among others.

On January 3, 2006, the Company purchased the outstanding stock of Tennessee Business Forms, Inc. ( TBF ), a
privately held company located in Tullahoma, Tennessee, as well as the associated land and buildings from a
partnership which leased the facility to TBF. The purchase price of this transaction was $1.2 million. TBF had sales of
$2.2 million for the twelve month period ended December 31, 2005. The acquisition of TBF continues the Ennis
strategy of growth through acquisition of complimentary manufactured products to further service our existing
customer base. The acquisition will add additional short-run print products and solutions as well as integrated labels
and form/label combinations sold through the indirect sales (distributorship) marketplace.

During the fiscal year ended February 28, 2005, the Company acquired Crabar/GBF, Inc. ( Crabar/GBF ) and Royal
Business Forms, Inc. ( Royal ) and acquired by merger Centrum Acquisition, Inc. and its wholly owned subsidiary,
which did business under the name of Alstyle Apparel ( Alstyle ). Alstyle, an Anaheim, California based company, had
approximately $200 million in annual revenues prior to the acquisition and 3,500 employees in North America.

Alstyle shareholders received 8,803,583 shares, valued at approximately $145,523,000, and $2,889,000 in cash. Debt
of approximately $98,074,000 was assumed by the Company. The Company also entered into a new $150 million
financing facility with LaSalle Bank, N.A. providing a $150 million credit facility in conjunction with the Alstyle
acquisition. See Item 7  Management s Discussion and Analysis of Financial Condition and Results of Operations and
the Notes to the Consolidated Financial Statements of this Report for further discussion on these transactions.
Crabar/GBF was a privately owned business forms manufacturer with $69 million in revenues in its fiscal year ended
June 30, 2004. The purchase price of this transaction was approximately $18 million, including assumed debt
(approximately $11.5 million), and the remainder in cash. The transaction closed as of June 30, 2004. On

November 1, 2004, the Company acquired Royal, an Arlington, Texas based manufacturer of business forms for

$3.7 million in Ennis stock (approximately 178,000 shares of treasury stock were issued in this transaction). Royal
had revenues of $12.1 million in its most recent fiscal year prior to the acquisition.

Business Segment Overview

The Company operates in two business segments, the Print Segment and the Apparel Segment. The following is a
description of each segment and the business groups associated with each.
Print Segment

The Print Segment, which represented 57% of the Company s consolidated sales for the fiscal year ended
February 28, 2006, consisted of three operating groups the Forms Solutions Group, the Promotional Solutions Group
and the Financial Solutions Group. The print market continues to evolve due to technology improvements,
consolidations, etc. Plants that once produced only standard form products, or were niche product printers, now
produce promotional products, labels, etc. and provide other value-add services. Our plants have seen the same degree
of evolution over the past several years, which has resulted in them losing, to some degree, their product/group
specific identity. We see this as a continuing evolution in the market, and as such, we now consider it prudent to
manage/monitor and report these plants at the Print Segment level and not at the Group level. For the purposes of this
Report, we will continue to discuss the various groups and will disclose group financial data in Note 13 of our Notes
to our Consolidated Financial Statements, as an accommodation to our readers; however, you are cautioned about

drawing
3
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any inferences or conclusions with respect to any such financial data, due to the factors indicated above. As such, the
Company will only be discussing the operating results of the Print Segment in Item 7  Management s Discussion and
Analysis of Financial Condition and Results of Operations of this Report.

Forms Solutions Group The Forms Solutions Group operates through 20 manufacturing locations throughout the
United States. The Forms Solutions Group sells through approximately 40,000 private printers and independent
distributors and therefore their sales reflect a smaller percentage of selling expense than would exist in companies who
market directly to the end user. The products sold include snap sets, continuous forms, laser cut sheets, tags, labels,
integrated products, jumbo rolls and pressure sensitive products in short, medium and long runs. The Group sells
under the Ennis, Royal, TBF/Avant-Garde, 360° Custom Labels, Witt Printing and Calibrated Forms brand names.

Promeotional Solutions Group The Promotional Solutions Group operates eight facilities in four states. The group
operates under the Adams-McClure brand (which provides Point of Purchase advertising for large franchise and fast
food chains as well as kitting and fulfillment); the Admore brand (which provides presentation folders and document
folders); Ennis Tag & Label (which provides tags and labels, promotional products and advertising concept products)
and GenForms (which provides short-run and long-run label production). The Adams-McClure sales are generally
provided through advertising agencies. Ennis Tag & Label, Admore and Gen Forms facilities sell their products
through independent distributors.

Financial Solutions Group The Financial Solutions Group operates in four facilities located in three states. The
Financial Group (Northstar and GFS) sells directly to a small number of direct customers, and predominately through
distributors. Northstar has continued its focus with large banking organizations on a direct basis (where a distributor is
not acceptable or available to the end-user) and has acquired several of the top 100 banks in the United States as
customers and is actively working on other large banks within the top 100 tier of banks in the United States.

Approximately 98% of the business products manufactured by the Printing Segment are custom and semi-custom,
constructed in a wide variety of sizes, colors, number of parts and quantities on an individual job basis depending
upon the customers specifications. The Printing Segment operates thirty two manufacturing locations in the United
States of America (USA) in 15 strategically located domestic states, providing the Ennis dealer a national network for
meeting users demands for hand or machine written records and documents.

While it is not possible, because of the lack of adequate statistical information, to determine Ennis share of the total
business products market, management believes Ennis is one of the largest producers of business forms in the United
States distributing primarily through independent dealers, and that its business forms offering is more diversified than
that of most companies in the business forms industry.

The printing industry generally sells its products in two ways. One market direction is to sell predominately to end
users, and is dominated by a few large manufacturers, such as Moore Wallace (a subsidiary of R.R. Donnelly),
Standard Register, and Cenveo. The other market direction, which the Company primarily serves, sells forms and
other business products through a variety of independent distributors and distributor groups. The Company believes it
is one of the largest forms companies that serve this segment of the market. There are a number of competitors that
operate in this segment, ranging in size from single employee-owner operations to multi-plant organizations, such as
Cenveo and their Quality Park brand. The Company s strategic locations and buying power permit Ennis to compete
on a favorable basis within the distributor market on competitive factors, such as service, quality and price.

Distribution of business forms and other business products throughout the United States is primarily through
independent dealers, including business forms distributors, stationers, printers, computer software developers,
advertising agencies, etc. The Promotional and Financial Solutions Groups are dependent upon certain major
customers. The loss of such customers could have a material adverse effect on the segment. While, no single customer
accounts for as much as ten percent of this Segment s consolidated net sales, two customers within the Financial
Solutions Group accounted for 20.4%, 21.0% and 19.4% of that Group s consolidated sales for fiscal years 2006, 2005
and 2004, respectively.

Raw materials of the Printing Segment principally consist of a wide variety of weights, widths, colors, sizes and
qualities of paper for business products purchased from a number of major suppliers at prevailing market prices.

4
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Business products usage in the printing industry is generally not seasonal. General economic conditions and
contraction of traditional business forms industry are the predominant factor in quarterly volume fluctuations.
Apparel Segment

The Apparel Segment, which consists of our Apparel Solutions Group, represented 43% of the Company s
consolidated sales for the fiscal year ending February 28, 2006. This Group operates under the name of Alstyle
Apparel ( Alstyle ) and has six manufacturing facilities located in California and Mexico. Alstyle markets high quality
knit basic activewear (t-shirts, tank tops and fleece) across all market segments. Approximately 88% of Alstyle s
revenues are derived from t-shirt sales, and 94% of those are domestic sales. Alstyle s branded product lines are AAA,
Gaziani, Diamond Star, Murina, A Classic, Tennessee River, D Drive and Hyland Headware.

Alstyle is headquartered in Anaheim, California, where they knit domestic cotton yarn and some polyester fibers
into tubular material. The material is then dyed at that facility and then shipped to its plants in Ensenada or
Hermosillo, Mexico, where it is cut and sewn into finished goods. Alstyle also ships a small amount of their dyed and
cut product to El Salvador and Costa Rica for sewing. After sewing and packaging is completed, product is shipped to
one of Alstyle s seven distribution centers located across the United States and in Canada.

Alstyle utilizes a customer-focused internal sales team comprised of 19 sales representatives assigned to specific
geographic territories in the United States and Canada. Sales representatives are allocated performance objectives for
their respective territories and are provided financial incentives for achievement of their target objectives. Sales
representatives are responsible for developing business with large accounts and spend approximately half their time in
the field.

Alstyle employs a staff of customer service representatives that handle call-in orders from smaller customers. Sales
personnel sell directly to Alstyle s customer base, which consists primarily of screen printers, embellishers, retailers,
and mass marketers.

A majority of Alstyle s sales are related to direct customer, branded products and the remainder relate to private
label and re-label programs. Generally, sales to screen printers and mass marketers are driven by the availability of
competitive products and price considerations, while sales in the private label business are characterized by slightly
higher customer loyalty.

Alstyle s most popular styles are produced based on forecasts to permit quick shipment and to level production
schedules. Alstyle offers same-day shipping and uses third party carriers to ship products to its customers.

Alstyle s sales are seasonal, with sales in the first and second quarters generally being the highest. The general
apparel industry is characterized by rapid shifts in fashion, consumer demand and competitive pressures, resulting in
both price and demand volatility. However, the imprinted activewear market that Alstyle sells tois event driven.
Blank t-shirts can be thought of as walking billboards promoting movies, concerts, sports teams, and image brands.
Still, the demand for any particular product varies from time to time based largely upon changes in consumer
preferences and general economic conditions affecting the apparel industry.

The products of the Apparel Segment are standardized shirts manufactured in a variety of sizes and colors. The
Apparel Segment operates six manufacturing facilities, one in the USA and five in Mexico.

The Apparel industry is comprised of numerous companies who manufacture and sell a wide range of products.
Alstyle is primarily involved in the activewear and produces t-shirts, fleece items, and outsources such products as
hats, shorts, pants and other such activewear apparel from China, Thailand, Pakistan, India, Indonesia, Russia, and
other foreign sources to sell to its customers through its sales representatives. Its primary competitors are Delta
Apparel ( Delta ), Russell, Hanes and Gildan Activewear ( Gildan ). While it is not possible to calculate precisely, based
on public information available, management believes that Alstyle is one of the top three providers of blank t-shirts in
North America. Alstyle competes with many branded and private label manufacturers of knit apparel in the United
States and Canada, some of which are larger in size and have greater financial resources than Alstyle. Alstyle
competes on the basis of price, quality, service and delivery. Alstyle s strategy is to provide the best value to its
customers by delivering a consistent, high-quality product at a competitive price. Alstyle s competitive disadvantage is
that its brand

5
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name, Alstyle Apparel, is not as well known as the brand names of its largest competitors, such as Gildan, Delta,
Hanes and Russell.

No single customer accounts for as much as ten percent of consolidated net sales. Distribution of the Apparel
Segment s products is through Alstyle s own staff of sales representatives selling to distributors who resell to retailers,
or directly to screen printers, embellishers, retailers and mass marketers.

Raw materials of the Apparel Segment principally consist of cotton and polyester yarn purchased from a number of
major suppliers at prevailing market prices, although we purchase more than 50% of our cotton and yarn from one
supplier. Reference is made to Item 1A Risk Factors of this Report.

Patents, Licenses, Franchises and Concessions

The Company does not have any significant patents, licenses, franchises or concessions.
Intellectual Property

We market our products under a number of trademarks and tradenames. We have registered trademarks in the
United States for Ennis, A Alstyle Apparel, AA Alstyle Apparel & Activewear, AAA Alstyle Apparel & Activewear,
American Diamond, Classic by Alstyle Apparel, Diamond Star, Executive by Alstyle, Gaziani, Gaziani Fashions,
Hyland, Hyland Headwear by Alstyle, Murina, Tennessee River, 360° Custom Labels, Admore,
CashManagementSupply.com, Securestar, Northstar, MICRLink, MICR Connection, Ennisstores.com, General
Financial Supply, Calibrated, Witt Printing, GenForms, Royal, Crabar/GBF, Adams McClure, Advertising Concepts,
ColorWorx, Star Award Ribbon, and variations of these brands as well as other trademarks. We have similar
trademark registrations internationally. The protection of our trademarks is important to our business. We believe that
our registered and common law trademarks have significant value and these trademarks are instrumental to our ability
to create and sustain demand for our products.

Backlog

At February 28, 2006, the Company s backlog of orders believed to be firm was approximately $20,468,000 as
compared to approximately $23,218,000 at February 28, 2005.

Research and Development

While the Company continuously looks for new products to sell through its distribution channel, there have been
no material amounts spent on research and development in the fiscal year ended February 28, 2006.

Environment

We do not believe that our compliance with federal, state or local statutes or regulations relating to the protection
of the environment has any material effect upon capital expenditures, earnings or our competitive position. Our
manufacturing processes do not emit substantial foreign substances into the environment.

Employees

At February 28, 2006, the Company had approximately 5,950 employees. Approximately 2,800 of the employees
are in Mexico and approximately 30 employees are in Canada. Of the USA employees, approximately 440 were
represented by three unions, under seven separate contracts expiring at various times. Of the employees in Mexico,

two unions represent substantially all employees with contracts expiring at various times.
6
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ITEM 1A. RISK FACTORS

You should carefully consider the risks described below, as well as the other information included or incorporated
by reference in this Annual Report on Form 10-K, before making an investment in the Company s common stock. The
risks described below are not the only ones we face in our business. Additional risks and uncertainties not presently
known to us or that we currently believe to be immaterial may also impair our business operations. If any of the
following risks occur, our business, financial condition or operating results could be materially harmed. In such an
event, our common stock could decline in price and you may lose all or part of your investment.

We may be required to write down goodwill and other intangible assets in the future, which could cause our
financial condition and results of operations to be negatively affected in the future.

When we acquire a business, a portion of the purchase price of the acquisition may be allocated to goodwill and
other identifiable intangible assets. The amount of the purchase price, which is allocated to goodwill and other
intangible assets, is determined by the excess of the purchase price over the net identifiable assets acquired. At
February 28, 2006, our goodwill and other intangible assets were approximately $178.3 million and $83.7 million,
respectively. Under current accounting standards, if we determine goodwill or intangible assets are impaired, we
would be required to write down the value of these assets. Annually, we have conducted a review of our goodwill and
other identifiable intangible assets to determine whether there has been impairment. Such a review was completed for
our fiscal year ended February 28, 2006, and we concluded that no impairment charge was necessary. We cannot
provide assurance that we will not be required to take an impairment charge in the future. Any impairment charge
would have a negative effect on our shareholders equity and financial results and may cause a decline in our stock
price.

Printed business forms may be superceded over time by paperless business forms or otherwise affected by
technological obsolescence and changing customer preferences, which could reduce our sales and profits.

Printed business forms and checks may eventually be superceded by paperless business forms, which could have a
material adverse effect on our business over time. The price and performance capabilities of personal computers and
related printers now provide a cost-competitive means to print low-quality versions of many of our business forms on
plain paper. In addition, electronic transaction systems and off-the-shelf business software applications have been
designed to automate several of the functions performed by our business form and check products. In response to the
gradual obsolescence of our standardized forms business, we continue to develop our capability to provide custom and
full-color products. We are also seeking to introduce new products and services that may be less susceptible to
technological obsolescence. If new printing capabilities and new product introductions do not continue to offset the
obsolescence of our standardized business forms products, there is a risk that the number of new customers we attract
and existing customers we retain may diminish, which could reduce our sales and profits. Decreases in sales of our
standardized business forms and products due to obsolescence could also reduce our gross margins. This reduction
could in turn adversely impact our profits, unless we are able to offset the reduction through the introduction of new
high margin products and services or realize cost savings in other areas.

Our distributors face increased competition from various sources, such as office supply superstores. Increased
competition may require us to reduce prices or to offer other incentives in order to enable our distributors to attract
new customers and retain existing customers.

Low price, high value office supply chain stores offer standardized business forms, checks and related products.
Because of their size, these superstores have the buying power to offer many of these products at competitive prices.
These superstores also offer the convenience of one-stop shopping for a broad array of office supplies that our
distributors do not offer. In addition, superstores have the financial strength to reduce prices or increase promotional
discounts to expand market share. This could result in us reducing our prices or offering incentives in order to enable
our distributors to attract new customers and retain existing customers.

7
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Technological improvements may reduce our competitive advantage over some of our competitors, which could
reduce our profits.

Improvements in the cost and quality of printing technology are enabling some of our competitors to gain access to
products of complex design and functionality at competitive costs. Increased competition from these competitors
could force us to reduce our prices in order to attract and retain customers, which could reduce our profits.

We could experience labor disputes that could disrupt our business in the future.

As of February 28, 2006, approximately 14% of our domestic employees are represented by labor unions under
collective bargaining agreements, which are subject to periodic renegotiations. Two unions represent all of our hourly
employees in Mexico. Although we have not experienced any labor stoppages in the last 10 years, there can be no
assurance that any future labor negotiations may not prove successful, may result in a significant increase in the cost
of labor, or may break down and result in the disruption of our business or operations.

We obtain our raw materials from a limited number of suppliers and any disruption in our relationships with these
suppliers, or any substantial increase in the price of raw materials, could have a material adverse effect on us.

Cotton yarn is the primary raw material used in Alstyle s manufacturing processes. Cotton accounts for
approximately 40% of the manufactured product cost. Alstyle acquires its yarn from five major sources that meet
stringent quality and on-time delivery requirements. The largest supplier provides over 50% of Alstyle s yarn
requirements and has an entire yarn mill dedicated to Alstyle s production. The other major raw material components
used in Alstyle s manufacturing processes are chemicals used to treat the fabric during the dyeing process, which
currently Alstyle sole-sources the supply of these chemicals from one supplier. If Alstyle s relations with its suppliers
are disrupted, Alstyle may not be able to enter into arrangements with substitute suppliers on terms as favorable as its
current terms and our results of operations could be materially adversely affected.

Alstyle generally acquires its cotton yarn under short-term purchase orders with its suppliers, and has exposure to
swings in cotton market prices. Alstyle does not use derivative instruments, including cotton option contracts, to
manage its exposure to movements in cotton market prices. Alstyle may use such derivative instruments in the future.
We believe we are competitive with other companies in the United States apparel industry in negotiating the price of
cotton. However, any significant increase in the price of cotton could have a material adverse effect on our results of
operations.

We also purchase our paper products from a limited number of sources, which meet stringent quality and on-time
delivery standards under long-term contracts. However, fluctuations in the quality of our paper, unexpected prices
increases, etc. could have a material adverse effect on our operating results.

8
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Alstyle faces intense competition to gain market share, which may lead some competitors to sell substantial
amounts of goods at prices against which we cannot profitably compete.

Demand for Alstyle s products is dependent on the general demand for T-shirts and the availability of alternative
sources of supply. Alstyle s strategy in this market environment is to be a low cost producer and to differentiate itself
by providing quality service to its customers. Even if this strategy is successful, its results may be offset by reductions
in demand or price declines.

Apparel business is subject to cyclical trends.

The United States apparel industry is sensitive to the business cycle of the national economy. Moreover, the
popularity, supply and demand for particular apparel products can change significantly from year to year. Alstyle may
be unable to compete successfully in any industry downturn due to excess capacity.

Our apparel foreign operations could be subject to unexpected changes in regulatory requirements, tariffs and
other market barriers and political and economic instability in the countries where it operates, which could
negatively impact our operating results.

Alstyle operates cutting and sewing facilities in Mexico, and sources certain product manufacturing and purchases
in El Salvador, Pakistan, China and Southeast Asia. Alstyle s foreign operations could be subject to unexpected
changes in regulatory requirements, tariffs and other market barriers and political and economic instability in the
countries where it operates. The impact of any such events that may occur in the future could subject Alstyle to
additional costs or loss of sales, which could adversely affect our operating results. In particular, Alstyle operates its
facilities in Mexico pursuant to the maquiladora duty-free program established by the Mexican and United States
governments. This program enables Alstyle to take advantage of generally lower costs in Mexico, without paying duty
on inventory shipped into or out of Mexico. There can be no assurance that the governments of Mexico and the United
States will continue the program currently in place or that Alstyle will continue to be able to benefit from this
program. The loss of these benefits could have an adverse effect on our business.

Our apparel products are subject to foreign competition, which in the past has been faced with significant U.S.
government import restrictions.

Foreign producers of apparel often have significant labor cost advantages. Given the number of these foreign
producers, the substantial elimination of import protections that protect domestic apparel producers could materially
adversely affect Alstyle s business. The extent of import protection afforded to domestic apparel producers has been,
and is likely to remain, subject to considerable political considerations.

The North American Free Trade Agreement (NAFTA) became effective on January 1, 1994 and has created a
free-trade zone among Canada, Mexico and the United States. NAFTA contains a rule of origin requirement that
products be produced in one of the three countries in order to benefit from the agreement. NAFTA has phased out all
trade restrictions and tariffs among the three countries on apparel products competitive with those of Alstyle. Alstyle
performs substantially all of its cutting and sewing in five plants located in Mexico in order to take advantage of the
NAFTA benefits. Subsequent repeal or alteration of NAFTA could seriously adversely affect our business.

The Central American Free Trade Agreement (CAFTA) became effective May 28, 2004 and retroactive to
January 1, 2004 for textiles and apparel. It creates a free trade zone similar to NAFTA by and between the United
States and Central American countries (EI Salvador, Honduras, Costa Rica, Nicaragua and Dominican Republic.)
Textiles and apparel will be duty-free and quota-free immediately if they meet the agreement s rule of origin,
promoting new opportunities for U.S. and Central American fiber, yarn, fabric and apparel manufacturing. The
agreement will also give duty-free benefits to some apparel made in Central America that contains certain fabrics from
NAFTA partners Mexico and Canada. Alstyle sources approximately 5% of its sewing to a contract manufacturer in
El Salvador, and we do not anticipate that this will have a material effect on our operations.

9
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The World Trade Organization (WTO), a multilateral trade organization, was formed in January 1995 and is the
successor to the General Agreement on Tariffs and Trade (GATT). This multilateral trade organization has set forth
mechanisms by which world trade in clothing is being progressively liberalized by phasing-out quotas and reducing
duties over a period of time that began in January of 1995. As it implements the WTO mechanisms, the U.S.
government is negotiating bilateral trade agreements with developing countries, which are generally exporters of
textile and apparel products, that are members of the WTO to get them to reduce their tariffs on imports of textiles and
apparel in exchange for reductions by the United States in tariffs on imports of textiles and apparel.

In January 2005, United States import quotas have been removed on knitted shirts from China. The elimination of
quotas and the reduction of tariffs under the WTO may result in increased imports of certain apparel products into
North America. In May 2005, quotas on three categories of clothing imports, including knitted shirts, from China were
re-imposed. These factors could make Alstyle s products less competitive against low cost imports from developing
countries.

Environmental regulations may impact our future operating results.

We are subject to extensive and changing federal, state and foreign laws and regulations establishing health and
environmental quality standards, and may be subject to liability or penalties for violations of those standards. We are
also subject to laws and regulations governing remediation of contamination at facilities currently or formerly owned
or operated by us or to which we have sent hazardous substances or wastes for treatment, recycling or disposal. We
may be subject to future liabilities or obligations as a result of new or more stringent interpretations of existing laws
and regulations. In addition, we may have liabilities or obligations in the future if we discover any environmental
contamination or liability at any of our facilities, or at facilities we may acquire.

We depend upon the talents and contributions of a limited number of individuals, many of whom would be difficult
to replace.

The loss or interruption of the services of our Chief Executive Officer, Executive Vice President, Chief Financial
Officer and Vice President Apparel Division, could have a material adverse effect on our business, financial condition
and results of operations. Although we maintain employment agreements with these individuals, it cannot be assured
that the services of such individuals will continue.

ITEM 1B. UNRESOLVED STAFF COMMENTS

Not applicable
Available Information

The Company makes its annual report on Form 10-K, quarterly reports on Form 10-Q, current reports on Form
8-K, and amendments to reports filed or furnished pursuant to Section 13(a) or 15(d) of the Securities and Exchange
Act of 1934 available free of charge under the Investors Relations page on its website, www.ennis.com, as soon as
reasonably practicable after such reports are electronically filed with, or furnished to, the Securities and Exchange
Commission ( SEC ). The Company s SEC filings are also available through the SEC s website, www.sec.gov.
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ITEM 2. PROPERTIES
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The Company s corporate headquarters are located in Midlothian, Texas. It operates manufacturing and distribution
throughout the United States and in Mexico and Canada. See the table below for additional information on our

locations.

Location

Ennis, Texas

Chatham, Virginia
Paso Robles, California
Knoxville, Tennessee
Portland, Oregon

Fort Scott, Kansas

DeWitt, lowa
Milwaukee, Wisconsin
Moultrie, Georgia
Coshocton, Ohio

Bellville, Texas
San Antonio, Texas
Columbus, Kansas

Dayton, Ohio
Leipsic, Ohio
El Dorado Springs, Missouri

Medfield, Massachusetts
Princeton, Illinois

Arlington, Texas
Mechanicsburg, Pennsylvania

Sacramento, California
Tullahoma, Tennessee

Wolfe City, Texas

Table of Contents

Print Segment

Print Segment

Print Segment

Forms Solutions Group

General Use
Forms Solutions Group

Three
Manufacturing
Facilities
Manufacturing
Manufacturing
Manufacturing
Manufacturing
Manufacturing
Two
Manufacturing
Facilities
Sales Office
Manufacturing
Manufacturing

Manufacturing
Manufacturing
Manufacturing
Administrative
Offices
Manufacturing
Manufacturing
Vacant - held
for sale
Manufacturing
Manufacturing
and Warehouse
Warehouse
Administrative
Offices
Manufacturing

Promotional Solutions Group
Two
Manufacturing
Facilities

continued

Approximate Square

Footage
Owned

325,118
127,956
94,120
48,057

86,660

95,000
25,000
24,750

70,196
47,426
201,000

83,216

70,894

55,116

88,235

24,950

1,467,694

119,259

Leased

47,000

300

5,526

74,340

33,120
7,500
414

168,200

13
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Macomb, Michigan Manufacturing 56,350
Anaheim, California Manufacturing 63,750
Three
Manufacturing
Denver, Colorado Facilities 126,505
Dallas, Texas Manufacturing 82,400
258,009 190,255
Print Segment  Financial Solutions Group
Brooklyn Park, Minnesota Manufacturing 94,800
Roseville, Minnesota Manufacturing 42,500
Arden Hills, Minnesota Warehouse 31,684
Administrative
Lakewood, New York Offices 650
Nevada, Iowa Manufacturing 232,000
Bridgewater, Virginia Manufacturing 27,000
326,800 101,834
11
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Location
Anaheim, California
Chicago, Illinois
Atlanta, Georgia
Carrollton, Texas
Bensalem, Pennsylvania
Mississauga, Canada

Los Angeles, California
Ensenada, Mexico

Hermosillo, Mexico
Hermosillo, Mexico
Hermosillo, Mexico
Hermosillo, Mexico
Hermosillo, Mexico
Ensenada, Mexico

Ensenada, Mexico

Ennis, Texas

Midlothian, Texas

*  Apparel

Solutions Group
150,000 square

feet of the
manufacturing
facilities in
Anaheim,
California is

Table of Contents
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Apparel Segment

General Use
Apparel Solutions Group

Manufacturing *
Distribution
Center
Distribution
Center
Distribution
Center
Distribution
Center
Distribution
Center
Distribution
Center
Manufacturing
Administrative
Offices
Manufacturing
Manufacturing
Yard Space
Manufacturing
Warehouse
Manufacturing

Administrative Offices

Administrative Offices
Executive and
Administrative Offices

Totals

Approximate Square
Footage
Leased

Owned
650,315

120,000

31,958

26,136

41,948

53,982

31,600
92,657

215
76,145
18,298

4,036
31,820
2,583
53,820

92,657 1,142,856

9,300
28,000

37,300

2,182,460 1,603,145
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subleased.

All of the Forms Solutions Group properties are used for the production, warehousing and shipping of business
forms and other business products. The Promotional Solutions Group properties are used for the production,
warehousing and shipping of the following: business forms, flexographic printing, advertising specialties and Post-it®
Notes (Wolfe City, Texas); presentation products (Macomb, Michigan and Anaheim, California); and printed and
electronic promotional media (Denver, Colorado and Dallas, Texas). All of the Financial Solutions Group properties
are used for the production of warehousing and shipping of financial forms. The Apparel Solutions Group properties
are used for the manufacturing or distribution of T-shirts and other activewear apparel.

The plants are being operated at normal productive capacity. Productive capacity fluctuates with market demands
and depends upon the product mix at any given point in time. Equipment is added as existing machinery becomes
obsolete or not repairable, and as new equipment becomes necessary to meet market demands; however, at any given,
time these additions and replacements are not considered to be material additions to property, plant and equipment,
although such additions or replacements may increase a plant s efficiency or capacity.

All of the foregoing facilities are considered to be in good condition. The Company does not anticipate that
substantial expansion, refurbishing or re-equipping will be required in the near future.

All of the rented property is held under leases with original terms of two or more years, expiring at various times
from March 2005 through December 2013. No difficulties are presently foreseen in maintaining or renewing such
leases as they expire.

12
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ITEM 3. LEGAL PROCEEDINGS

From time to time we are involved in various litigation matters arising in the ordinary course of our business. We
do not believe the disposition of any current matter will have a material adverse effect on our consolidated financial
position or results of operations.
ITEM 4. SUBMISSION OF MATTERS TO A VOTE OF SECURITY HOLDERS

No matters were submitted to a vote of security holders during the fourth quarter of fiscal 2006.

PART 11
ITEM 5. MARKET FOR THE REGISTRANT S COMMON EQUITY AND RELATED SHAREHOLDER
MATTERS AND ISSUER PURCHASE OF EQUITY SECURITIES
Our common stock, par value $2.50 is traded on the New York Stock Exchange ( NYSE ) under the trading symbol
EBF . The following table sets forth for the periods indicated: the high and low sales prices, the common stock trading

volume as reported by the New York Stock Exchange and dividends per share paid by the Company.

Common
Stock
Trading
Volume Dividends
per share
(number of
Common Stock Price
Range of shares Common
in
High Low thousands) Stock

Fiscal Year Ended February 28, 2006
First Quarter $ 17.70 $ 14.11 5,472 $ 0.155
Second Quarter 19.27 15.83 6,248 0.155
Third Quarter 18.17 16.13 5,857 0.155
Fourth Quarter 20.33 17.34 5,575 0.155
Fiscal Year Ended February 28, 2005
First Quarter $ 17.11 $ 14.70 1,595 $ 0.155
Second Quarter 19.95 15.26 3,355 0.155
Third Quarter 22.23 18.31 3,431 0.155
Fourth Quarter 20.15 16.80 6,045 0.155

The last reported sale price of our common stock on NYSE on May 1, 2006 was $19.16. As of that date, there were
approximately 1,313 shareholders of record of our common stock. Cash dividends may be paid or repurchases of our
common stock may be made from time-to-time, as our Board of Directors deems appropriate, after considering our
growth rate, operating results, financial condition, cash requirements, restrictive lending covenants, and such other
factors as the Board of Directors may deem appropriate. The Company does not have an approved stock repurchase
program.

See Item 12 Security Ownership of Beneficial Owners and Management and Related Shareholder Matters section
of this Report for infor